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PAID MEDIA

Campaign Goals

1. Increase awareness of Northern Utah’s product offerings in alignment with audience travel drivers by
driving engagement with Northern Utah content and messages

2. Proportionally distribute visitation through responsibly promoting unique Utah product and cultural
offerings: Dark Skies and our local communities

3. Increase Utah's brand reputation as a diverse and welcoming destination

4.  Create awareness of Utah’s Leave No Trace Seven Principles among prospective visitors



PAID MEDIA

Northern Utah + Media Strategy

This campaign is designed to support our Northern Utah + communities and products by promoting and sharing the
stories of these areas to key audiences.
e This strategy will elevate our Northern Utah + outdoor recreation offerings as well as our urban products
(restaurants, arts and culture, etc.).

Total Budget: $820,000

Media Tactics:
e Connected TV!
e Native articles on visitutah.com
o  Contextually align native article topics within contextual relevant placements
e Display retargeting
o  Retarget ad exposed audiences on connected tv and audiences who have engaged with native content.



PAID MEDIA

Northern Utah + Media Strategy

Market Concentration:

e Colorado, New Mexico, Arizona, Wyoming, Montana, California, Texas,
Idaho, Nevada

This campaign with reach the following audiences:

e Travelers who are drawn to cities and those who want assurance of the
comfort and resources of home within a wider Utah outdoor adventure

e Travelers from nearby drive markets who see the Wasatch Front as their
closest destination for urban offerings

e Film buffs and Red Emerald ready travelers who can be persuaded to
visit film locations across Utah

e Families




PAID MEDIA

Northern Utah + Media Strategy
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Connected TV

Native article content on visitutah.com

Display banners to key landing pages.

*2% for ad serving



PAID MEDIA

Northern Utah + Media Timing

Northern Utah + 2022
May June

Connected TV
Native On-Site
Display Retargeting
Social Media| [

Total

$300,000

$296,000

$74,000

$140,000

$820,000
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PAID SEARCH

Always On

VisitUtah ads are in the first ad position ¥ of the time
Travel is trending in Salt Lake City

o 88/100 in March

o 81/100 in February

o 77/100 in January

Targeting is based on search intent strategy first and foremost
Priority on foodies, shoppers, and those seeking urban experiences
New bidding strategy focused on impression share for FM topics
Google partnership — exploring better conversions w/ booking data
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Mid-April-June

Audience Building

More top-funnel awareness
Targeting from native advertising
Article landing page conversions
Support for Film Tourism

Affinity + Advocacy

e Dedicated #ForeverMighty
responsible travel messaging
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Geographic Identity N

e Awareness
e Distributing visitation
e Responsible travel

Northern Utah i ins, lakes and r irs, pioneer and Native American heritage with Q

Utah's biggest cities. There are mountainous parks and forests where you can ski, snowboard, hike,
bike or camp.
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e Understanding
e Brand reputation
e Metro to mountain

» Places ToGo » Urban Experiences

The majority of Utah's population lives along the metropolitan Wasatch Front, with the capital Salt Lake i
City at its heart. With mountain ranges lining the valley, this means quick access to nature, as well as a

concentration of diverse culture, big-city amenities and distinctive dining just minutes from Salt Lake
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visitutah & - Following

Vertical video integration

@ visitutah & Let's Talk Utah: Arts and
Culture

In this week's episode of "Let's Talk
Utah," local artist, musician and writer

e Elevate presence of IGTV content

qa ¢
@lizzylambson speaks about the
. . . g 4 \v \ vibrant arts and culture that thrive in
Wlth | n ‘th e Sl‘te & 5 Utah: "I'm so thankful | live in a place
where people appreciate what | have to
LET’S TALK UTAH = offer and ask me to share my talents

e More mileage for Season 2: f/grtsfand lt// ——
in U / Take a peek at some of'Liz’s work'and
O Arts and CUltU re with Liz Lambson / ZRZr::w;r\l’(v?gi::o?gﬁvai:::rmg
. ’ community.
o Debunking Myths of Utah's ,
Liquor Laws
Accessibility to the Outdoors
Food Diversity
Adventuring Responsibly

Filmed and produced by @blnk_spce_
and @sparkloftmedia

Qv W

5,140 views
OCTOBER 12, 2021

@ Add a comment...




A Table for All video series
Speedweek photo essay
Urban Indian Center video
Hoop by Hoop with Patrick
Willie article

Northern Utah’s Historic
Theaters: From Movies to
Performing Arts article
Vegan restaurants and BBQ
bosses articles

Forever Mighty stories

Film Tourism




EMAIL NEWSLETTER

Expanded coverage for region
e Sunday long-form articles
e Monthly newsletters

Owned audience

89,500

Subscribers

46% highly and moderately
engaged

bl MARCH 6TH

n I AH A single story shared weekly by Visit Utah

ELEVATED

The Bonneville Salt Flats have been called "the last bastion of high-end amateur racing in the world."

Photo: Jeremiah Watt

Salt & Speed

Utah’s Bonneville Salt Flats are home to three annual speed events
where racers can go all in with whatever speed device meets
their fancy.

Photography by Jeremiah Watt
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Awareness and Consideration
Red Emerald locations and
experiences
o Inform and distribute visitors
o Build brand reputation
Forever Mighty messaging

Let's Talk Utah Season 2

visitutah @ - Following

visitutah & What is the most motivational advice you've ever
received? Share with us in the comments!

Photo: @jaydashphotography
43w

mileennial Amazing wew
43w Reply

luke.nomad I'm fortunate to have run that trail dozens of
times!

43w Reply

beehivebreakfast “What would you attempt if you knew you
could not fail?” And similarly; “do or do not, there is no try”

43w Reply

johnlikes2hike247 Talk less!...

43w Reply

idadsannhota Stan chasing the monev and start chasing

Qv
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visitutah & Day trips to Salt Lake City aren’t complete without a

dive into its eclectic food and dining scene. £ in bio for a
sampler of the best restaurants in the city.

Photo: @jimurquhartpics

wingalings Wowwww &

44w Reply

savingthecitytv Nice photo of SLC. We're producing a
documentary series about making cities better places and
plan a couple of Salt Lake City stories. Just posted a
Philadelphia video joining our recent Pittsburgh piece and
series preview video on our website and other platforms.
Working on a Smart Cities video with a San Diego story now

48w 1like Reply

sincerelyophelia & e wow stunning
48w Reply

dailvrevel Nice!
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RECENT PR COVERAGE

National Geographic
Luxury Travel

Lonely Planet
Cosmopolitan

Food & Wine

ult S ring Break
s a Thing and
You Need It

Departing From the West:

If you'd be into skiing or
ziplining down the slopes at
Sundance Mountain Resort,
hiking or biking the Olympic
biathlon trails at Soldier
Hollow, and paddleboard-
ing inside a geothermal
crater in the same day,
Heber Valley, Utah, is for
you. Although you could ‘
spread it out if you wanted.

The A-List of Travel ® e

LUXURY TRAVEL

MAGAZINE

Travel in 2022: The Year That Wellness Gets Outside

SUP Yoga at Homestead Crater | Midway, UT

Known as one of Utah's best-kept secrets, Homestead Crater is a geothermal hot spring created over 10,000 years ago as
melting snow seeped deep into the earth, which in turn, percolated upward by being heated by the earth’s interior, resulting
in a bee-hive shaped deposit, today known as Homestead Crater. The natural phenomenon is a once-in-a-lifetime
experience, with year-round water temperatures remaining at 90-96 degrees while the brisk outdoors and crisp mountain
air sits overhead. One of the most special wellness experiences offered is stand up paddleboard yoga - aptly dubbing
Homestead as one of nature’s “oldest yoga studios.”



UTAH U MEDIA FAM

We've Got Spirit(s), Yes We Dol
e Spirits & Food
e Basecamp: Park City

The Awe-Inspiring Role Nature Plays in
Wellbeing

e Wellness and Adventure

e Basecamp: Compass Rose Lodge, Ogden

Artisans and Makers, Creators of Culture
e Arts and Artisans
e Basecamp: Sundance Mountain Resort







